
The UNWTO Global Code of Ethics for Tourism is a set of principles designed to guide stakeholders in tourism development. Aimed at 
governments, businesses, communities and tourists, it aims to achieve or maximise the benefits of tourism,  minimising its negative impact on 

the environment, cultural heritage and society.

The Code was adopted in 1999 by the General Assembly of the World Tourism Organisation and recognised two years later by the United 
Nations General Assembly. Although not legally binding, the Code incorporates a voluntary implementation mechanism, recognising the role of 

the World Committee on Tourism Ethics, an independent and impartial body to which the various parties can refer questions concerning its 
implementation and interpretation.

The principles of the Code cover the economic, social, cultural and environmental components of tourism and tourism: how tourism contributes to mutual 
understanding and respect between peoples and societies. tourism as an instrumentof personal and collective development, as a focus of 

sustainable development. as a factor in the enhancement of the cultural heritage, and as a beneficial activity for countries and communities of origin, 
and the obligations of those involved in tourism development. the right to tourism, freedom of movement in tourism, the rights of workers and 

employers, and the application of the principles of the Ethical Code.

Commitment of the private sector
with the

UNWTO Global Code of Ethics for Tourism

"In order for the positive effects of tourism to be long-lasting, it is necessary to invest in a responsible and sustainable sector that cares about the society in which 
it operates. The UNWTO Global Code of Ethics for Tourism is a roadmap for sustainable tourism development worldwide. Companies that commit themselves to 

the Code are key players in development of a more ethical and responsible tourism sector,

Zurab Rolotikashvili, Secretary-General of the UNWTO

THE GLOBAL CODE OF ETHICS AND CORPORATE SOCIAL RESPONSIBILITY
Provisions clearly relate to the priority section and the resporisobllldod co¥poraiive co¥ciol resporisobllldod:

ARTICLE 2: Tourism. is a vehicle for promoting tolerance. equality between 
men and women and human rights, while combating the exploitation of all 
human beings, especially children.

ARTICLE 3: It is essential that tourism stakeholders protect the natural 
environment in order to achieve sustainable economic growth and meet the 
needs of present and future generations. The process of the management of 
tourist facilities and activities should include the protection of the natural 
environment, conservation of resources, as well as the prevention of excessive 
production of waste.

AaTicle 5: The c'Ianlflcation and operation of tourist complexes or oloj 
nlentos must Integrate or the hobltons of the place in the economic And social 
teydo ofi destination. giving polarity or the mcr'p of local workmanship when 
the competences be the mlsmcb. The invosoes And the profesÓnoles oel 
turlsma must carry o cabo studies of the Impact ombIen1oI of their projects, 
sumlnisFor transparent information on future programmes and their podLJes 
renr'rr'i isinna v fnm.eritnr the rlkñlnnn rnn In whln Iónnf c'.tnr4n,
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ARRlÉuro o! The responsibility of the miliMy professioNs is to provide 
the rUrists with objective and truthful information about their defJnaTions and 
the conditions of travel, recaptIon and stay. It is imperative that, in 
cooperation with the public authorities, they ensure the safety of their 
customers and their repatriation (in the case of Culebra), guaranteeing 
insurance cover and odstency and paying fair compensation for non-
compliance with their contractual obligations. Tourism professionals should 
encourage the self-realisation of tourists in culture and spirituality and allow 
the practice of their religion.

ARTICLE 9: Multinoclonals should neither c¥xovachorse their dominant 
position in the , nor artificially impose cultural and social mooeios. For the 
sake of investment and trade, they should be involved in the 'Jesoiioiioiio 
iocol and avoid the excessive ispnlrlosion of their own business or their own 
imports. The fundamental rights of should be guaranteed. LCDs of equity 
relations between companies in sending and receiving countries 
contribute to social development and therefore need to be German in an 
explicit way.

The company's efforts were focused 
on the beginning of the

UNWTO Tourism
Tourism on the measures for the 
implementation of these principles.
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